
Grazia posts its 8th consecutive circulation increase:

 Circulation: 228,694

 Readership: 510,00

 (Source: ABC Jan-Jun 09)

Grazia is the leading Fashion Glossy: Grazia Sells more in a week than Elle, Vogue, 
Tatler, Vanity Fair, Harper Bazaar, Red and In style do in a month- and more copies 
at Newsstand in single month than Elle, Harper Bazaar, Tatler and Vanity Fair 
Combined in a month. 
Grazia has the highest loyalty of any other lifestyle glossy magazine. 

ABC1 Audience: 79% Grazia has nearly 1.5 million ABC1 readers on a monthly 
basis, the highest in the glossy market.

AB Audience: 47% (Higher than Elle, Marie Claire, Vogue & instyle)

Average reading time: 42 minutes
(Source: NRS Jan-Jun 09)

GRAZIA is the only weekly glossy with a premium upscale audience –  Due to our 
upscale audience, we have low duplication with other weeklies which makes 
GRAZIA unique.

We also have the highest loyalty in the glossy market which makes GRAZIA very 
effective for building brand awareness
It’s weekly frequency means it is quick to reach this loyal audience - Take 7 days to 
reach 182,000 loyal readers Grazia, to reach the same number in Elle will take 3.5 
months

Grazia readers: 
 - The Grazia reader’s average age is 33 years old
 
 - Grazia Readers actively engage with the advertising in the magazine and are 4 
times more likely than the national average to be tempted to buy products they 
have seen advertised. 
313,000 Grazia readers really enjoy shopping for clothes this more than Harpers 
Bazaar, In style and Vanity Fair.
   
 - Grazia is the arbiter of style, with an audience of fashion influencers.  38% of 
Grazia readers state that "People come to me for advice before buying new things“

(Source: TGI Apr 08- Mar 09)

 -92% of readers stated that they buy Grazia to give them ideas of what to buy

 -93% of readers think that Grazia is different to any other magazine on the market 

(Source: In Mag Survey Apr 09)


